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SEO for Press Releases

ÅThink of each press release as the potential to 
become an interactive robust web page

ÅUse keyword identification strategies

ÅIncorporate rich text formatting 
ïLogos

ïBold, bullets, italics, etc.

ïEmbedded hyperlinks to additional content

ïSocial media links, Blogs, YouTube



Keyword Research

ÅWebsite analysis

ïWhat keywords are used for your own website?

ÅGoogle Analytics

ïWhat keywords are being used to find your website?

ÅKeyword Popularity

ïWhat keywords are used most in Google searches?



http://freekeywords.wordtracker.com



http://www.google.com/trends



http://www.google.com/insights/search



Next Stepsé

ÅKeyword density

ïIncorporate keywords into headline, subhead, 
first paragraph

ïTIP:  Headline is used as page title in HTML 
codes

ÅIncorporate hyperlinks

ïDeep links to specific pages on your website

ïLink to third-party websites

ïLink to social media platforms
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